WITH-IT AT WORK

Project the right
corporale image,
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GUYS, if yvou receive the Fer
sonal Brawding for Men book
this Christmas, don't feel in-
sulted or think that the giver
thinks httle of your dressing.

Thiz how-1o title isn't
modelled as an idiot's guide to
dressing right.

Instead, corporate trainer
Sharlyn Stafford sees her book
as helping men to project the
right image at work.

“Corporate branding is the
identity that an erganisation
wants to create for itself. In the
SAME way, mén and women can
create an identity or personal
branding for themselves. This
can reflect the company they
work for and the role they have
within it,” Sharlyn told ToDay.

She feels that wanting to
poriray the nght image at work
i not about being vain but more
about dressing confidently and
commanding the attention of
business associates.

Personal Branding for Men,
which is Sharlyn's second book
and which took three years to
complete, is packed with
insightful advice and helpiul il-
lustrations.

There are the usual tips on
matching the colour of your out-
fits to that of your skin, hair
and ecyes; step-by-step pictures
of variows tie-knotting styvles;
and suppestions on the kind of
hairstyles that would best swit
one's face shape.

However, the book may be
a little oo heavy on basic
details.

For instance, unless the
reader is really out of touch with
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the retal scene, one doesn’
see the bonus in learning the
difference between a messens
per bag and a leather briefease.
Or reading about the different
patterns used on necklies,

But what's interesting in
the book is a section on packing
your wardrobe and taking care
of freshly dry-cleaned clothing.

Particularly helpful is a
quick snippet-style section on
what to wear and what not to
wear, depending on one’s
bady type,

MONDAY BLUES Lagendary taken fushion designer Voleating shors you bew s
deat ia this twa-button, single-breasted navy blue suit — o must-hove for oll mea.

Sharlyn even goes
further into dishing
out advice on the right
outfit to don, based on
speciflic parts of one's
anatomy. For exam-
ple, an open-collar
shirt is good for a short
neck and wider pinstripes beef
up a smaller buld.

Also, be sure to take the
self-imape questionnaire al the
start of the book. FPersonal
Branding for Men 15 priced at
528 (excluding GST).

TIPS ON POWER
DRESSING FOR MEN

TIain Ewing, the chief executive
and principal trainer of man-
agement training consultancy
Ewing Communications, gives
his take on the bazics of busi-
ness dressing for men:

A classic two-butlon, single-
breasted navy blue st is a good
first basic suit, It 15 worth the
extra money to get this suil
tallor-made. Choose material
without patterns and go o a
good tailor. lain's tailor iz Ed
Kwan of Wai Cheong Tailors in
Shangri-La Hotel. According to
lain, Ed's suits sit perfectly on
his shoulders, whether or not
they are buttoned up.

* Wear a white shirt with culf-
links under your basic navy blue
suit.

* Your shoes should be made
af black leather and should bhe
lace-up, simply designed and
always well-polished.

* Choose a black leather belt
without any
logos. In fact,
none of your
clothes or ac-
cessories
should have
any logos on
them because
the basic power
look doesn'l re-
quire Lthese.

* Your socks
should he black.

# Since you'll be spending a
reasonable sum on your outfit,
do not get anything that is
trendy. Trends come and go
and you dont want to be stuck
with expensive clothes that have
gone out of style.



